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Commencement
This correction sheet for the institutional part of the curriculum 2017-2021 comes into effect from 28 August
2017 and applies to all students who are admitted to the programme on the stated date, or later.

Changes to Institutional Part of the curriculum 2017.

Pertaining to section 7.9. Compulsory programme element 6: Exam in cultural understanding, organisation
and marketing, 3rd semester (4th internal)

Original formulation:

7.9. Compulsory programme element 6: Exam in cultural understanding, organisation and marketing,
3rd semester (4th internal)

Assessment criteria
The evaluation criteria for the exam are the learning objectives for the compulsory element cultural
understanding, organisation and marketing. The learning objectives are specified in the joint curriculum.

Exam form and organisation
Individual 3-hour written exam in the learning objectives for cultural understanding, organisation and
marketing. Students are given a case 48 hours before the exam, exam questions will be based on this case.

The examination is external and is assessed according to the 7-point scale.
The exam’s weight is 15 ECTS.

Use of aids and assistance
All written aids are permitted (including the use of the internet). Communication with others is not allowed
during the exam.

Time placement
The exam is placed at the end of the 3rd semester. Detailed information on time and place can be found on
Study Update.

Completion of the exam
See section 7.2

Sick/re-exams
Dates for sick/re-exams for the first sick/re-exam are available in the activity plan on Study Update.

Exam language
English



Prerequisites to take the exam
No

Changed to:

7.9. Compulsory programme element 6: Exam in cultural understanding, organisation and marketing,
3rd semester (4th internal)

Assessment criteria
The evaluation criteria for the exam are the learning objectives for the compulsory element cultural
understanding, organisation and marketing. The learning objectives are specified in the joint curriculum.

Exam form and organisation
The exam is a 30-minute individual oral examination in the learning objectives of the subject. Discussion of
the marks are included in the the 30 minutes. Cultural understanding, organisation and marketing

Students have 30 minutes preparation time prior to the oral exam. The preparation time must be used for
answering a set of questions which the student draws at the start of the preparation time.

The question set contains 1 question for each of the 3 subject elements. The questions are based on the case
company from project 3.

The examination is internal and is assessed according to the 7-point scale.
The exam’s weight is 15 ECTS.

Use of aids and assistance
All written aids are permitted (including the use of the internet). Communication with others is not allowed
during the exam.

Time placement
The exam is placed at the end of the 3rd semester. Detailed information on time and place can be found on
Study Update.

Completion of the exam
See section 7.2

Sick/re-exams
Dates for sick/re-exams for the first sick/re-exam are available in the activity plan on Study Update.

Exam language
English

Prerequisites to take the exam
No
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