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Urgency!

Sustainability - The green transition

The Hospitality and Tourism Profession ?
->The Experience Economy

Planetary Boundaries
A safe operating space for humanity

Climate
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The Ocean Race
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The Ocean Race

RACING FOUNDING PARTNER
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Our ocean is in crisis.
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The Ocean Race
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The Ocean Race

- organic food

a8 - renewable energy

PURPOSE. - waste-reduction and waste-sorting
i - etc...

It should be fun, it should be learning
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The Ocean Race

Summary of Pillars, Strategic Goals, Themes, and Objectives

* IMPACT FOOTPRINT
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THE OCEAN RACE
SUSTAINABILITY ISLAND

¢ Youth summit
Danish solutions
Learning & playing
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THE OCEAN RACE
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THE OCEAN RACE

Youth summit
Danish solutions
Learning & playing

> A \ " & -
o < R -~ -
Pl ] .. \ e 3
"i“. b5 e “
» \- "" Al L . o § b
v. 2 ] » ’ -~ - —
N > 4 f - o: : B
- S : "ﬁ’ =4
¥ ’,""‘.\é L. -
-4 - ,‘% - ‘\. '. f’ "
Z Py S -
o e Y | ¥ =
B o A
e " s e
e < f% d. p
> 49 " ‘)
x 4‘: ' 4
=
o ’ ’
s a - /0 | '
o =

WORLD AARHUS THE

PERFECT ~ penmaRK OCEAN

STRA?E%TS:ESTNER HOST CITY RAC E



THE OCEAN RACE
SUSTAINABILITY ISLAND

Youth summit
Danish solutions
Learning & playing
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EVENT- & EXPERIENCE DESIGN
GLOBAL EVENT - LOCAL EVENT - GUEST EXPERIENCE

INVITING
WORKING
NARRATIVES

' i Involving Experience Design
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Viable Growth

NEW
BUSINESS
MODELS

MODELS
FOR
EXPERIENCE

SE Experience Design Model

............................... [source: Kaos Pilot]

High Concept
Excitement Entry Engagement Exit Extension
The way the person Entering into the Thi activities that The clear end of the A physical or digital
first becomes aware  experience, crossing engage the designed experience  object that the
of and is attractedto ~ from one context to eicsaant participant can take
the experience. What  another !”th i 4 wit them to ‘extend’
captures their n the expenience the experience.

attention

[source: Woge & Jensen]
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Viable Growth

MODELS

NEW
BUSINESS FOR
MODELS EXPERIENCE

SE Experience Design Model

MODELS

High Concept
Excitement Entry Engagement Exit Extension
The dor The progression
of prog & vl of economic value +
SEMOTRS Yoo the doughnut economy

FOR

SYSTEMIC

[source: Woge & Jensen]
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[source: own adaption from
Pine & Gilmore and Raworth]
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Work in progress

Scalable principles:
A ‘green experience economy’-mindset

= 3P-driven value proposition

= ‘Inviting working narratives’

= Transparent sustainable ‘housekeeping ———— ~
= Planetary stewardship integrated in the host mindset: | - Planetary Stewardship

Destinational hosting

= Aligning the High Concept with Value Proposition ek e o1
= Design work as an iterative process \__Personal hosting J/
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Contact:

Rasmus Hgrsted Jensen

Worldperfect
rasmus@worldperfect.dk

Linked [}

Palle Ngrgaard
Business Academy Aarhus

pano@eaaa.dk

Linked [

Project site:
https://www.eaviden.dk/project/greenx/

GreenX

Green Experience Economy: Sustainable Transition at Events and in Event Partnerships
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Within the urgent frame of green transition, the project rethinks experience economy as an operational practice for
sustainable development in event design, specifically aimed at event managers and companies that want to take

part in event collaborations.
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