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1. Elective programme elements

The purpose of the elective modules on the 3rd semester is to offer students the opportunity
of an individual study profile with academic immersion within the programme’s subject area.
The electives can be planned by the individual academies offering the programme. Students
may also follow electives at other academies provided that they pay for their own transporta-
tion, overnight accommodation, etc.

The following elective elements a4 5 ECTS are offered:
1) Creative advertising

2) Digital developer

3) Content marketing

The elective elements are connected with classes in which the tuition will be adapted to re-
flect the elective subject on offer. Regardless of which electives are selected, the student
must follow the compulsory programme element, Multimedia production advanced, in which
the tuition will be adapted within the subject area for the selected electives.

The student selects their specialisation according to interest and job wishes.
The teaching is conducted in both Danish and English.

In addition to these, interdisciplinary electives (5 ECTS) are mentioned in Appendix 1. For a
prominent specialisation, you are recommended to choose interdisciplinary electives, which
correlate with the specialisation line selected. The interdisciplinary electives we recommend
are listed under each specialisation.

Assessment criteria

The electives are completed with a compulsory exam which includes the learning objectives
that are connected to the specialisation. The exam is assessed according to the 7-point
scale. Exam forms for the 3rd semester are described in section 17.4 in the curriculum.

Learning objectives
The learning objectives for the offered subjects are described below for each elective ele-
ment.

1.1. Creative Advertising

Creative Advertising enables the student to design and develop modern solutions that de-
liver a clear message and create results. The focus is to create unique campaigns that incor-
porate outdoor adverts, video, powerful pictures, websites, social media etc.

Knowledge

The student will gain knowledge and understanding about
the essential design skills to produce content for advertising, corporate identity and
web.
how to explore the creative graphic design process involved in taking a project from
idea to finished project.
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the use of tools and technology, including their roles in the creation, reproduction,
and distribution of visual messages.

how to combine creativity with technology to communicate ideas and information in
an attractive, clear and concise way.

Skills
The student will get the skills to
work with graphic design, corporate identity and advertising
create, plan and execute advertising campaigns in collaboration with real businesses
carry out design briefings with classic as well as virtual teams
apply software to execute design and advertising solutions
produce innovative and creative ideas and concepts
measure effects of advertising

Competencies
The student will get the skills to
produce moving images in all forms
create images for professional publishing
create consistent, engaging, and readable layouts
identify and apply principles of composition and layout in advertising design
communicate effectively in cross-cultural settings.

1.2. Digital developer

Through exploration and play you will get a chance to dig deeper into the front- and
backend technologies you were introduced to on previous semesters. You will learn how to
work within a modern development process and use the tools of the trade to more rapidly
implement your concept ideas.

Animation and data visualisation will be a key part of your solutions and you will explore
how these can contribute to your product concept and the overall user experience. By imple-
menting data from external sources, e.g. from social media or open data, you will be trained
in structuring, modelling and handling complex information systems.

Knowledge

The student will gain a development-based understanding about:
technical possibilities for implementing animation
theories and methods applied within data visualisation
version control of source code.

Skills

The student will get the skills to:
plan, structure and handle a complex development process
model, structure and implement data from external sources
assess and apply methods and tools for data visualisation.

Competencies
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The student will learn to:
program client and server-based multimedia applications
acquire new knowledge, skills and competencies in relation to the business area.

1.3. Content marketing

The objective of this student specialisation is to gain competencies in designing content
campaigns and digital concepts that creates value in new and existing businesses. Focus will
be on creating exciting content and value for the customers, users, or clients in different or-
ganisational settings. The aim is to combine the four areas of the multimedia programme in
new ways that create unique experiences for users and consumers. The core in this course is
how to create relevant content for users and to build relationships between the company or
organisation and the users/customers. The focus will be on solving problems and fulfilling
needs in surprising ways preparing students to become excellent concept developers and
create exciting content. After participating in this course, you will be able to create a content
marketing strategy, and create value for your customers in your future workplace.

Knowledge
The student will gain knowledge and understanding about
Value creation
Insights into how content marketing affects the entire business
Experience economy
Content marketing
Social Media.

Skills
The student will get the skills to
Use different sketching techniques
Document the process of visual idea development, e.g. through storyboarding
Apply user-centred approaches to design
Visualise functionality in interaction design
Create experience designs
Analysis needs and problems.

Competencies

The student will get the skills to
Develop concepts and campaigns in a problem-orientated setting
Develop relevant content on various media platform based on "sweet spots"
Manage content on various platforms
Content planning
Plan and execute events or other engaging elements within their concepts
Manage complex and innovative processes using content marketing as the guiding
force
Manage and integrate different media expressions on various digital platforms
Creation of credible content to attract customers
Solve problems and fulfil user needs in surprising ways.


http://mashable.com/category/digital-advertising/
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2.

Appendix 1 Interdisciplinary elective elements for autumn 2016

Subjects
and place-
ment

Provider

Content/pur-
pose

Scope

Goals for learning out-
comes

Examination/Evalu-
ation

Lan-
guage

Prerequisites

Advanced | MDU Purpose 5 ECTS The student will acquire | The student will UK The students must have basic
video (NIHA) make a video and a experience in making videos.
To give the stu- Knowledge presentation that will As well as basic experience in
dents a deeper e about how After Ef- | be the basis of an Photoshop and lllustrator etc.
knowledge of fects as a composit- | oral examination of
Autumn and skills in us- ing tool, are used 15 minutes.
2016 ing graphics and to upgrade video
advanced video productions. The presentation
techniques for  about advanced should contain a de-
creating amazing digital film tech- scription of the con-
videos. niques. text/purpose of the
e about the use and | video, all preproduc-
: Content/activi- perspective of mo- | tion and planning
Subjects: ties tion graphics in the | documents used, a
Secretary: The main f multimedia and short description of
WNIE € main focus web industry. the post-production
will be on post- hni d and
_ duction. and o techniques used an
Subject Z;O Eff ’ Skills in a conclusion.
contact: ter EfTects as a e planning and pro-
NEHK compositing ducing a digital film | A mark from the 7-
tool. This mod- o _ '
. . o advanced edltlng po|nt Scale is
ule is a combina- :
Model 1 : techniques awarded based on a
tion of theory . an !
and practice. A e using post-produc- | joint evaluation of
blg part of tl'-'le tion techniques that the video, the report
module is pro- can be used in the and the oral exami-
multimedia indus- nation.
try.
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ject-based work-
ing with innova-
tive digital solu-
tions.

Combinations of
- video,

Competencies

e ability to create ad-
vanced film clips
and motion graphic
productions for
communication and

The presentation and
examination may be
in Danish if the stu-
dent prefers.

takt:

greenscreen, marketing.

graphics, audio,

music, etc. cre-

ate motion

graphics and vis-

ual effects and

animate in 3D

space.

The possibilities

are endless.
Kreativ MDU Formal 5 ECTS Viden Leringsmalene af- DK
innova- (NIHA) Hvordan far man Den studerende skal preves i en prove,
tion en ide? have viden om: der bestar af en pro-

jektopgave og en

Efterar Og hvordan far -Den historiske udvik- mundtlig praesenta-
2016 man en god ide? ling af begrebet tion.

Kreativitet er en -Forskellige teoretiske | Den samlede prasta-

forudsatning for tilgange til kreativitet tion l_Jdmfantes Ien
Skolefag: innovation. Vores og innovation individuel karakter
Sekretar: samfund efter- efter 7-trinsskalaen
WNIE sparger innova- Faerdigheder

tion. Den studerende skal
Fagkon- have fardigheder i:
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Model 1 Indhold -At kunne vurdere
-Teorier og veerk- hvilke idégenererings-
tojer til at metoder, der skal an-
komme i flow, fa vendes til de enkelte
gode ideer og dele af processen
skabe innova-
tion. -At anvende erhvervet

viden om kreativitets og
Vi arbejder med innovationsmodeller til
forskellige tek- at opna et nuanceret
nikker og model- billede af, hvordan man
ler til ide udvik- kan arbejde med kreati-
ling og udveel- vitet
gelse af ideer der
virker. -At arbejde individuelt

0g som gruppe med at
opave kreative evner

Kompetencer
Den studerende opnar
kompetencer i:

-At kunne anvende for-
skellige idégenererings-
metoder

-At arbejde med kon-
cept og idéudvikling

-Vha. af kreative proces-
ser at kunne optimere
og innovere egne kon-
cepter
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MDU
(NIHA)

Farver er
ikke bare
farver

Efterar
2016

Skolefag:

Sekretaer:
WNIE

Fagkon-
takt: GKJ

Model 1

Baggrund:

De studerende
har ofte svart
ved at argumen-
tere for farver i
forbindelse med
udviklingen af et
produkt eller et
designprojekt.
Ofte arbejdes der
med farvevalg ud
fra yndlingsfar-
ver, og argumen-
terne begranser
sig til vendinger
som: "bla symbo-
liserer troveerdig
og gren star for
okologi”. Det vil
valgfaget @ndre

pa.

Indhold:

- farve percep-
tion

- farve, form og
content

- farve versus
sort/hvid

- context og far-
vevalg

- farver og bran-
ding

- farver kan
redde liv

Formal:

5 ECTS

Faerdigheder:

Den studerende skal
lere om:

- udfordringerne ved at
omsatte teori til kon-
krete designvalg

- contextens betydning
for valg af farver

Kompetencer:

Den studerende skal:

- kunne sammensatte
farver og argumentere
for valgene

Laeringsmalene af-
proves i en skriftlig
opgave (8 standard
sider) som tager af-
sa®t i en praksisnaer
case/problemstilling
som den studerende
onsker at arbejde
med.

Den studerende bli-
ver bedemt ud fra
falgende kriterier:
evnen til at redeggre
for og anvende rele-
vante teorier og om-
satte disse til prak-
sis (casen)

Der gives en indivi-
duel karakter efter 7-
trinsskalaen pa bag-
grund af den skrift-
lige opgave og den
mundtlige prasenta-
tion.

DK

Valgfaget anbefales specifikt
til studerende pa MDU’s 3. se-
mesterlinje "Creative Adver-
tising”.
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Den studerende
skal fa en forsta-
else for:

- at der ikke fin-
des rigtige eller
forkerte farver
og farvekombi-
nationer, men
alene dar-
lige/gode farve-
valg i forhold til
den enkelte op-
gave.

- farveteori ud
fra praksisnaere
casestudies

- farver som de-
sign strategi

Aktiv MDU Indhold 5 ECTS Viden og forstaelse Leringsmalene eva- DK En basal forstaelse for bran-
markeds- Prasentation af Den studerende skal lueres i en skriftlig ding og/eller markedsfaring.
foring og | (NIHA) forskellige krea- have viden og forstaelse | opgave (8 standard-
sanselig tive metoder og for: sider) som tager af-
kommuni- vaerktgjer til at e Kreative metoder og | st i en virkeligheds-
kation markedsfere og vaerktgjer til brug i naer case/problem- MDU studerende der valger 3.
kommunikere markedsfering og stilling, som den stu- semester linjen Creative Adver-
omkring produk- kommunikation, derende gnsker at ar- tising bar ikke vaelge faget
ter og brands. h_erunder branding bejde med. pga. for stort fagligt overlap.
Efterar Herunder events, til sanserne, brand
2016 branding til san- hijack, oplevelses- Den studerende vil

serne, brand hi-
jack, oplevelses-
skonomi og gue-
rilla marketing.

gkonomi og guerilla
marketing.

¢ Relationer mellem
brands og forbru-
ger(e)

blive evalueret ud fra

falgende kriterier:

e Evnen til at rede-
gere for og an-
vende relevante

10
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Skolefag:

Sekretaer:
WNIE

Fagkon-
takt: MEBR

Model 1

Den kreative pro-
ces og arbejdet
med at taenke
kreativt er ram-
mesattende for
undervisnings-
forlgbet.

Fokus vil vaere
pa, hvordan man
kan skabe op-
marksomhed
hos og/eller op-
levelser for bru-
gerne gennem
kreative meto-
der.

De studerende
vil blive i stand
til at udvaelge re-
levante metoder,
sammensatte
dem og anvende
dem i praksis.

Undervisningen
vil vaere case-ba-
seret og tage af-
sat i forskellige
vaerktajer og
konkrete eksem-
pler.

Udviklingen inden
for markedsfering
frem til i dag.

Faerdigheder
Den studerende skal
have faerdigheder i:

Anvendelse af for-
skellige kreative
metoder og vark-
tejer til markeds-
fering og kommu-
nikation omkring
produkter og
brands.
Identificering af
brandrelationer
Sammensatning
af forskellige krea-
tive metoder

Kompetencer
Den studerende opnar
kompetencer i:

Selvstaendigt at
kunne redegare
for valg af kreative
markedsfarings-
metoder og anven-
delse af samme pa
baggrund af
brandrelationer og
interne/eksterne
forhold.

At argumentere
for valgte kreative

vaerktgjer og me-
toder inden for
kreativ markeds-
faring og kom-
munikation og
saette dem i rela-
tion til praksis
(den studerendes
case).

Evnen til at iden-
tificere og ar-
bejde med brand-
relationen mel-
lem et
brand/produkt
0og en malgruppe.
Evnen til at ud-
folde de kreative
metoder visuelt
eller pa anden
Vis.

Evnen til at argu-
mentere for den
valgte lgsning pa
en velstrukture-
ret made som le-
ver op til de aka-
demiske standar-
der for opgave-
skrivning.

Der gives karakter pa
baggrund af den
skriftlige opgave.

11
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metoder og be-
grunde det i den
aktuelle sammen-

Der gives individuel
karakter efter 7-trins-

hicator. This
course aims to
give you tools to
achieve your per-
sonal communi-
cation goals.

Content:

We will look at
theoretical as-
pects of commu-
nication prac-

struct storytelling that
helps the student reach
his/her communication
goals.

Competencies:

The student will learn
to: optimise their per-
sonal communication to
achieve their communi-
cation goals, in other
words the student will

hang. skalaen.

Persua- MDU Purpose: 5 ECTS Knowledge: The learning objec- UK
sion and (NIHA) If you are a the student will gain tives will be assessed
personal strong communi- knowledge about theo- | through smaller indi-
communi- cator, you are retical aspects within vidual written assign-
cation able to get what persuasion, storytelling, | ments and an oral

you want more culture, and rhetoric. presentation.

often. You will
Spring perform better Skills:
2016 during exams, the student will get the

job interviews, at skills to: work with The overall perfor-

a bar and at his/her own personal mance is given as an
Subject: work. This brand and personal individual mark ac-
Secretary: course will work communication, under- | cording to the 7-
WNIE with your individ- stand which persuasion | point scale.
Subject ual communica- models can be applied
contact: tion style to in different situations,
LSK]J make you a perform better in oral
Model 1 stronger commu- presentations, and con-

12
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tices such as per-
suasion, story-
telling, culture,
and rhetoric, but
this is a very
practical course.
This course does
not require you
to be extrovert
and you will not
be doing many
presentations,
there is no group
work but you will
be doing a lot of
individual work,
because this
course is about
YOU.

become better at com-
municating who they
are and what they want
and apply communica-
tion theories to achieve
this. The student will
also gain competencies
in oral presentations,
which can be used for
exam and job applica-
tion situations.

Graphic MDC
Design
and Print
Produc-

tion

(NIHA)

Autumn
2016

Subject:
62117

Purpose
Intoduction to
Graphic Design

for Print
production

Content

You will be work-

ing with:

e Visual identity

e Idea develop-
ment

5 ECTS

Knowledge and
understanding

The student will gain
knowledge and
understanding about:

e Graphic production

flow

e Graphic production
techniques

Skills

The student will get the
skills to:

The learning
objectives are tested
orally.

The course is built
on a case, and the
output is a design
manual,
documenting the
produced materials
according to the
visual identity.

The exam is
conducted in groups

UK

A laptop with Adobe Pho-
toshop and Adobe InDe-
sign installed

Normal Colour vision
Interest in Design

13
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¢ Developing e Plan, layout and es- | and will focus on the
Secretary: design manu- timate prices of vis- | design manual and
WNIE als ual products for the presentation
e Graphic Work- print thereof. The ten
Subject flow minute presentation
contact: e Logo design Competencies is followed by a
MHV » Digital image The student will learn: | dialogue about the
. eDCIj;'tr;?up e Simple techniques display material.
marking :‘rc]);dlgltal up-mark A individual mark is
e Mock-ups e File formats for awarded ac_cordlng
e Budgets ; to the 7-point scale
print
for the total
performance
(presentation/design
manual)
Branding MDU Indhold 5 ECTS Viden og forstaelse Laeringsmalene af- DK
Communi- Den studerende skal proves i en skriftlig
cation (NIHA) Prasentation af have viden og forstaelse | opgave (8 standard
de grundlaeg- for: sider) som tager af-
gende kommuni- e Kommunikations og | st ien virkeligheds-
kationsteorier in- marketing teorier haer case / problem-
Efterar denfor virksom- e Brandingteorier i et stilling som den stu-
2016 hedskommunika- kommunikationsper- | derende gnsker at ar-
tion, produkt spektiv bejde med.
. branding og mar- e forholdet mellem
zlét;l]e;ag. keting. brand og forbruger Den studerene vil
e Trends og strategier | blive evalueret ud fra
Sekretaer: Fokus vil vaere pa irldenfoE bran”ding, f;algend.e kriterier:
WNIE hvordan bran- sa som "gren b_ran- evnen til at redegore
ding bruges som ding, CSR, relations | for og anvende rele-
et redskab til at branding og oplevel- | vante teorier, model-
Fagkon- engagere kun- ses branding etc. ler og begreber in-
takt: derne og fa en denfor branding og

14
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HASA,
JEBN

Model 1

dialog med en
relevant mal-

gruppe.

De studerende
vil blive | stand
til at kombinere
relevante teorier
og anvende dem
| forbindelse
med udarbejdel-
sen af trendana-
lyser, malgruppe-
analyser og kom-
munikationsplan-
laegning - herun-
der valg af kom-
munikationska-
naler.

Undervisningen
vil vaere caseba-
seret og vil tage
udgangspunkt i
konkrete virk-
somhedscases.
De studerende
vil fa traening i at
argumentere for
den valgte bran-
ding strategi
samt praesentere
den casebase-
rede lgsning i
plenum.

Mediernes rolle | ud-
viklingen af en stra-
tegisk brand kom-
munikation

Faerdigheder
Den studerende skal
have faerdigheder i:

Analyse af trends og
strategier som er an-
vendt | branding af
produkter eller orga-
nisationer | forskel-
lige industrier
Praktisk anvendelse
af branding og mar-
keting kommunika-
tion.

Identificering af rele-
vant malgruppe
samt strategi for
hvordan malgruppen
adresseres.
Udvikling af bran-
ding strategi og
kommunikation

Kompetencer
Den studerende opnar
kompetencer i:

Selvstaendigt at
kunne redeggre for
og analysere pro-
blemstillinger inden-
for branding og
kommunikation

kommunikation og
saette disse i relation
til praksis (casen)

Evnen til at identifi-
cere og analysere en
relevant malgruppe.

Evnen til at udar-
bejde en malrettet
plan for kommunika-
tion og branding
som lgser den pro-
blemstilling der prae-
senteres i casen.

Evnen til at argumen-
tere for den valgte
lesning pa en vel-
struktureret made
som lever op til de
akademiske standar-
der for opgaveskriv-
ning.

Der gives karakter pa
baggrund af den
skriftlige opgave.

Der gives individuel
karakter efter 7-trins-
skalaen.

15
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e At argumentere for
en valgt branding-
strategi med afsat i
de anvende teorier
0g metoder pa en
velbegrundet made.
Branding MDC Content 5 ECTS Knowledge and under- | The learning objec- UK For classes in English, the stu-
Communi- standing tives will be exam- dents’ English language skills
cation (NIHA) Presentation of The student will gain ined in a written pa- must be at least C level
the main theo- knowledge about: per (8 standard
ries relevant for e Marketing commu- | pages) which ad-
corporate and nication theories dresses a real life
Autumn product branding ¢ Branding theories | case/issue address-
2016 and marketing in a communicative | ing a problem of the
communications, perspective student’s choice.
Subject: covering the de- * Brand-customer re- '
62117 velopment of lationships The student will be
branding as a e Branding trends evaluated according
] tool to engage and strategies, to the following crite-
Secretary: consumers in a such as green ria: the ability to ac-
WNIE dialogue. branding, CSR, re- | count and argue for
_ lationship brand- the chosen theory
Subject The students will ing, experience and the chosen mod-
contact: be able to com- branding, etc. els and concepts
HASA’ bine the theories ° The I’O|e Of media W|th|n the f|e|d Of
JEBN of branding and in the brand com- | branding and com-
marketing com- munication strat- munication and the
Model 1 munications and egy ability to relate these
apply the to a real life case.
knowledge ac- Skills
quired for ana- The student will get the | The ability to identify
lysing trends in skills to: and analyse a rele-
branding and for e Analyse trends and vant target audience.
tools applied within

16
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developing com-
munication plans
in a real-life con-
text to create a
platform for an
ideal branding
communication
strategy engag-
ing relevant tar-
get audiences
across different
media.

The lessons will
be based on
cases and in the
lessons the stu-
dents will be pre-
sented with dif-
ferent company
cases. The stu-
dents will get
first-hand experi-
ence with argu-
ing and reason-
ing for the cho-
sen brand strat-
egy and exercise
in presenting the
case based strat-
egy in class.

branding in different
industries/fields

e Apply branding and
marketing communi-
cation theories in
practice

e Identify and engage
relevant audiences

e Develop communica-
tion plans for brand-

ing

Competencies

The student will learn

to:

e Independently ac-
count for and ana-
lyse branding and
marketing communi-
cations issues.

e Explain the applica-
tion of theoretical
knowledge and
methods for the cho-
sen brand strategy
in a real-life context
in an informative,
well-structured and
reasoned way.

The ability to pro-
duce a focused plan
for communication
and branding which
addresses and solves
the problem pre-
sented in the case.

The ability to argue
for the chosen solu-
tion in a well-struc-
tured manner in ac-
cordance with the ac-
ademic standards of
written papers.

The mark is based
on the written paper.

The mark is based
on the 7-point scale.

17
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Autentisk
ledelse
og stra-
tegi

Efterar
2016

Skolefag:
68722

Sekretaer:
ANLY

Fagkon-
takt: STFO

Model 1

Vejlby

(TOK))

Valgfagets for-
mal er at bidrage
til at frigere
medarbejderes
0g organisatio-
ners potentiale
med afsat i de
iboende ressour-
cer vi alle har
som mennesker:
viljekraften, tan-
kelivet, falelsesli-
vet og vores
evne til at sege
efter en dybere
mening med tin-
gene.

Valgfaget vil
styrke dine evner
til at bringe disse
niveauer i dig i
spil pa en sam-
menhangende
made i forhold til
den strategiske
lederrolle du
spiller - eller kan
komme til at
spille - i en given
organisation.

Indholdsmassigt
vil vi bl.a foku-
sere pa:

5 ECTS

Malene for din laring er
struktureret i henhold
til den laeringstrappe vi
kommer til at arbejde
med:

* Kompetencer - | sidste
ende handler kurset om
at du far styrket evnen
til at virke som auten-
tisk leder og, gennem
egnede kundestrategier,
skabe @nskede resulta-
ter for den virksomhed
du er involveret i.

* Selvstaendighed - at du
far en styrket forstaelse
for den rolle der bedst
vil kunne give dig
energi og hvorledes du
vil kunne kompensere
for dine svagere sider

* Samarbejde - hvilke le-
delsesmassige strenge
du kan spille pa i givne
organisatoriske sam-
menhange

* Viden - indholdsmaes-
sigt er de omtalte teore-
tiske koncepter reso-
nante i forhold til dine
iboende ressourcer,
hvilket vil gare indlzrin-
gen mere intuitiv. Men
selvfggeligt skal du
kunne gare rede for
dem

Synopsis

Du skal vise at du
kan arbejde med de
teoretiske vaerktgjer,
der er blevt bragt i
spil, ved at udar-
bejde en synopsis pa
mellem 8 og 10.000
anslag (+forside, ind-
ledning og bilag).
Din synopsis skal
struktureres over fire
afsnit:

* Virksomhedsprofil -
redegearelse for virk-
somhedens strategi-
ske behov og mulig-
heder.

* Personlig profil - re-
deggrelse for dine
steerke sider og knap
sa staerke sider

* Analyse af graden
af overensstemmelse
imellem virksomhe-
dens og din egen
profil

* Planlaegning af
egen laeringsrejse de
naste tre til fem ar

DK

Faget hviler pa flg. forudsaet-
ninger:

* At du er villig til at bringe dig
selv i spil som leder og menne-
ske

* At du deltager aktivt i de
gvelser og diskussioner delta-
gerne kommer igennem

* At du ifm. den skriftlige ek-
samen arbejder strategisk med
en af dig valgt organisation og
dit eget laeringsforlab som le-
der

* At du, selvom der undervises
pa dansk, kan og vil arbejde
med relevante teorier og kon-
cepter formuleret pa engelsk

* Da vi i hgj grad kommer til at
arbejde med flipped class
room, kommer du velforberedt
til undervisningen

* Da undervisningstilgangen i
haj grad er baseret pa action
learning, er du tilstede mindst
90% af tiden

* Du bliver en af max 24 delta-
gere
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* Energiniveau-

erne krop, sind,
folelser og spiri-
tualitet

* Lederrollerne:
kriger, kritisk
tanker, social og
visionaer

* De fire strategi-
ske fokusomra-
der eksi-
stens/tur-
naround, pro-
duktivitet/laveste
totalomkostnin-
ger, fleksibili-
tet/komplette
kundelasninger
og fornyelse/pro-
duktfererskab

* Management
versus autentisk
lederskab

* Fglelsesmassig
intelligens

Valgfaget vil give
dig en oplevel-
sesbaseret for-
staelse for dine

* Faerdigheder - gennem
action learning kommer
du til at preve tingene
af sammen med de ov-
rige deltagere

som strategisk bidra-
gende leder
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iboende ressour-
cer igennem en
lang raekke ac-
tion-learning ak-
tiviteter, herun-
der:

* Udvikling af
egne ledelses-
kompetencer
vha. heste
(www.equina.dk/

)

* Innovation vha.
LEGO Serious
Play (www.seri-
ousplay.com/)

* Og mange flere

Interna-
tional
Business
Communi-
cation

Autumn
2016

Subject:
54118

MM

(TOK))

Do you wish to
work with sales
and marketing
on export mar-
kets where lan-
guage and cul-
tural skills are a
prerequisite?
This elective will
provide you with
the spoken and
written language
skills, together

5 ECTS

Knowledge and under-
standing
The student will gain
knowledge about:
- Advanced English
business terminology
- Knowledge of busi-
ness environments in
the English-

speaking world and
other countries
- Understanding of cul-
tural differences in busi-
ness environments

Examination

The learning objec-
tives will be tested
with an examination.
Form: Written and
oral exam.

On the basis of a
case study, the stu-
dent will present a
report discussing the
various elements of

UK

Min. 14 participants

The teaching, report and oral
exam will be in English
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with the intercul- across the English- the cultural and busi-
Secretary: tural compe- speaking world and ness aspects of the
ANRI tences, neces- other countries case. An oral presen-

sary to work tation discussing the
Subject across interna- Skills written report will
contact: tional cultures. The student will get the | follow to assess the
PELY skills to: student’s written and

Speak English at a oral English commu-

Model 1 high level for interna- nicative skills.

tional business

Communicate effec-
tively in cross-cultural
environments in English

Utilise international
business language in
practical situations for
marketing, purchasing,
selling, and customer
service

Competencies
The student will learn
to:

Participate in oral
and written communica-
tion tasks in English in
relation to marketing,
sales and business com-
munication in an inter-
national company

Cooperate with cus-
tomers and suppliers
with a different cultural
and linguistic back-
ground.
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Interact competently
in inter-cultural busi-
ness environments

Ideudvik-
ling i
praksis

PBIE

(KNI
Incl Ek-

sperter i
Teams

Efterar
2016

Skolefag:
55039

Sekretaer:
JHJ

Fagkon-
takt: NOJE

Model 1

Baggrund:

Idéskabelse, pro-
dukt- og kon-
cept-udvikling er
begreber, som
mange stude-
rende har en for-
staelse for og en
mening om, men
fa har provet at
arbejde med det
i praksis. Det gi-
ver dette valgfag
mulighed for.

Indhold og for-
lab:

Forlabet afvikles
over fem uger.
Midtvejs indgar
deltagelse i Ek-
sperter i teams,
som er et inten-
sivt innovations-
forlab.

Formal:

Med udgangs-
punkt i en kon-
kret praktisk pro-
blemstilling skal

5 ECTS

Viden:

Den studerende skal

- Opna viden om krea-
tive processer og kon-
ceptudvikling

- Opna viden om forret-
ningsmodeller

- Opna viden om ekse-
kvering i praksis

- Opna viden om grup-
peprocesser og
-dynamikker

Fardigheder:

Den studerende skal

- Kunne arbejde med
kreative processer mhp.
idé- og konceptudvik-
ling

- Kunne forsta udfor-
dringerne i forbindelse
med implementering og
eksekvering af nye lgs-
ninger/produkter

- Kunne indga i tvaerfag-

lige teams og vaere
medvirkende til at fa
gruppen til at fungere

Kompetencer:

Den studerende skal

- kunne indga i og gen-
nemfgre en proces fra

Procesrapporten skal
vare mellem tre og
fem sider. Maksimalt
7200 anslag. ekskl.
forside, indholdsfor-
tegnelse og bilag.

Der er tyve minutters
individuel eksamen
inkl. karaktervote-
ring. Det forventes,
at den studerende
starter med en fem
minutters praesenta-
tion af rapporten og
sine refleksioner om-
kring forlgbet. Deref-
ter 10-15 minutters
dialog.

Karakteren gives pa
baggrund af den
skrevne procesrap-
port samt den
mundtlige prasenta-
tion og dialog.

Karakteren gives
efter 7-trinsskalaen.

DK

Den studerende skal kunne
deltage i hele Eksperter i te-
ams forlgbet, der foregar den
23., 24. og 25. november fra
kl. 8-16
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deltagerne ar-
bejde med
idéskabelse, kon-
ceptudvikling og
implementering
af en lgsning. De
studerende far
dermed indsigt i
hele processen
fra idéskabelse
til implemente-
ring.

De studerende
bliver i stand til
at gennemfogre
kreative proces-
ser, far viden og
erfaringer med
udvikling af kon-
cepter og forret-
ningsmodeller,
samt forstaelse
for udfordrin-
gerne med ekse-
kvering.

Processerne af-
vikles i teams.
Disse bestar af
studerende med
forskellig faglig-
hed og er der-
med fra forskel-
lige studieretnin-
ger.

idéskabelse til imple-
mentering
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Entrepre- PBIE
neurship
(JKNI)
Efterar

2016

Skolefag:
54083

Sekretaer:
JH

Fagkon-
takt: PEDR

Model 1

- Ivaerksatterens
rolle, vilkar og
personlige egen-
skaber

- Ilvarksatter-
og selvstaendig-
hedskultur

- Udvikling og
vurdering af en
forretningsplan

5 ECTS

Viden og forstaelse
Den studerende skal
have viden om:

- Betydningen af entre-
prenuership, intrapre-
neurship, ivaerksatter-
og selvstaendigheds-kul-
tur nationalt og interna-
tionalt

- Mulighederne for start
af egen virksomhed i
Danmark

- Hvordan man skaffer
risikovillig kapital til fi-
nansiering af virksom-
hedens farste vanske-
lige faser

- Etableringsprocessen
for en ny virksomhed.

Fardigheder

Den studerende skal
have faerdigheder i:

- At kunne give en ka-
rakteristik af en ivaerk-
saetter i dag

- At kunne idéudvikle
og vurdere idéers kom-
mercielle baredygtig-
hed

- At kunne identificere
og vurdere finansie-
ringsbehov og mulighe-
der

Individuelt eller i
grupper af max. Tre
personer udarbejdes
en forretningsplan
svarende til et om-
fang af max 15 sider
ekskl. bilag.

Forretningsplanen
praesenteres og for-
svares ved en indivi-
duel mundtlig eksa-
men.

Eksamenstiden er 30
min. Pr. studerende.

Til eksaminationen
forberedes en pree-
sentation pa max.:
10 min.

Den skriftlige forret-
ningsplan og det
mundtlige forsvar
vurderes af undervi-
seren og en intern
censor.

Der gives en samlet
individuel karakter
efter 7-trinsskalaen.

DK

Faget kan ikke tages af stude-
rende

pa Iverksatterlinjen pa Mar-
kedsfgringsgkonom og PBA i
Innovation og Entrepreneur-
ship
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Kompetencer

Den studerende opnar
kompetence til:

- At kunne udvikle,
prasentere og vurdere
en forretningsidé

- Pa baggrund af forret-
ningsidéen at kunne ud-
arbejde, praesentere og
vurdere en forretnings-
plan.
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